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United States
LG Electronics and Waste Management Partner for e-Cycling Program

LG Electronics, Waste Management, and Waste Management subsidiary WM Recycle America launched a nationwide electronics recycling program this month. Waste Management acts as the collection, transportation, and recycling contractor for what LG considers its IPR-inspired (Individual Producer Responsibility) program. A participating consumer can bring unwanted LG electronics (televisions, monitors, VCRs, DVD players, and other related TV, video, and audio equipment) to Waste Management eCycling Centers. Covered LG, Zenith, and Goldstar products (up to five in one visit) will be accepted for free, although a fee will be charged by Waste Management to recycle all other brands. The WM Recycle America facilities function independently of LG and, therefore, accept a broader range of products and brands – though not for free – while LG covers expenses for their its scope of products received through these centers.
LG Launches Nationwide Electronics Recycling Program with Waste Management’s Recycle America
Date: 2 August 2008
Source: TradingMarkets.com
LG Electronics Recycling Program
Source: US.LGE.com

LED Lighting Technology to Replace CFLs?

The newest lighting technology, light emitting diode (LED) light bulbs, is gaining traction in the home lighting market. According to Environmental Leader, lighting executives expect LEDs to eventually replace incandescents, with CFLs taking the role of an interim alternative. LEDs are even more efficient than CFLs, smaller, and contain no harmful chemicals, such as the mercury in CFLs. What has limited the widespread use of LED bulbs is their price. LED technology requires a sapphire substrate, making one 60-watt equivalent bulb cost over $100. According to the New York Times, Philips, a global leader in the industry, is taking all research and development money out of CFLs and putting it toward LEDs, an action that could be indicative of a future market trend.
Will LEDs Light the Future?
Date: 30 July 2008
Source: EnvironmentalLeader.com

Popularization of “Organic” and “Natural” Health and Beauty Products

More earth and health-friendly products are gaining clout with middle class families as studies on the harmful effects of chemicals used in common products, such as aluminum in deodorant causing breast cancer in women, are released. Recently, this demand has materialized in the form of shelves of new, affordable products labeled “natural” and “organic.” However, the informed consumer should have a grasp of what these marketing terms mean. A product with the USDA Organic Certification seal contains at least 95% organic ingredients, meaning ingredients were produced on farms that are free from synthetic chemical additives. On the other hand, the label “natural” is not government certified, and a product claiming to be natural can still contain synthetic ingredients. Despite their definitions, the Natural Market Institute shows that both words have proven to be powerful marketing tools, as natural skin care lines are enjoying annual growth of 23%.
Organic skincare products take over supermarkets
Date: 2 August 2008
Source: MonstersandCritics.com
Canada

Recycle New Brunswick Pursues Producer-Designed Paint Stewardship Plan

Recycle New Brunswick, the province’s government-mandated recycling body, accepted paint stewardship plan proposals last week from manufacturers and retailers. Recycle New Brunswick will now review the proposals and approve one that is suitable for the whole province. New Brunswick’s product stewardship movement started with tires over ten years ago, and New Brunswick now sees the concept taking off. What has changed since the tire initiative, however, is that the provincial government now seeks producer-driven programs. With the newest paint initiative, for example, once a system is approved, manufacturers and retailers are responsible for retrieving and recycling unwanted paint, while the government will set targets and provide enforcement. Recycle New Brunswick has recently begun consulting with industry on mercury products, electronics, and motor oil as well.
Paint industry gets recycling
Date: 26 July 2008
Source: TimesTranscript.com
Recycling board awaits paint proposals
Date: 26 July 2008
Source: DailyGleaner.com
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